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Embracing Intentional Design

Welcome to Intentional Design: A Guide to Graphic Design Principles. This manual is
your companion in crafting designs that are not just visually striking but deeply
purposeful. At its core, intentional design is about making every choice
deliberate—every line, colour, and shape should serve a reason, contributing to the
story your design tells. This book equips you with the tools to understand why you
make certain decisions, adding depth and clarity to your creative process across all
mediums, from print layouts to dynamic websites.

The wealth of principles here—from emphasis and contrast to harmony and
framing—might feel overwhelming at first. But don't let that deter you. You don't
need to absorb everything at once. Instead, approach this manual as a flexible
resource. Start with the sections that speak to your current project or
challenge—perhaps “Typography and Text” for a poster or “Animation” for a web
interface. Let your needs guide you, and revisit other areas as your skills and curiosity
grow. The goal isn’t to follow every rule rigidly but to use these tools to inform your
intentions.

Intentional design also means knowing what to leave out. As you explore these pages,
you'll quickly spot elements in your work that don’t belong—not because they're
unattractive, but because they don't serve your purpose. That detail you keep
shrinking or fading? It was likely never meant to be there. This mindset liberates you
to refine your designs with confidence, ensuring every component earns its place.
And here’s the exciting part: even the rules can bend. When you grasp why a principle
matters—say, the balance of negative space or the flow of a composition—you can
break it intentionally to achieve something extraordinary.

This manual doesn’t box you in; it empowers you to experiment with purpose,

whether you're designing a sleek magazine spread or an interactive digital experience.

So, dive in at your own pace. Use this guide to sharpen your craft and fuel your
creativity. Intentional design isn't about perfection—it's about making choices that
matter. Happy designing!

Fundamentals
of Design

Emphasis

Emphasis is a design principle that is used to
draw attention to a specific element or area
within a composition. This can be achieved
through the use of contrast, size, colour,
placement, or other visual techniques. The goal
of emphasis is to guide the viewer's attention
and help them understand the hierarchy of
information within the composition.

The principle of emphasis is closely related to
the principle of contrast, which is used to create
visual differences between elements. When
elements are contrasted, they stand out more,
which can be used to create emphasis.

Size, colour, and placement are also important
considerations when creating emphasis. A
larger element will naturally draw more
attention than a smaller one, while a contrasting
colour will also draw the viewer's eye.

Placement can also be used to create emphasis
by positioning an element in a prominent
location within the composition, such as the
centre, the top or with more white space around
it than other elements.

Overall, emphasis is an important principle in
design, as it helps to create a clear hierarchy of
information and guides the viewer's attention to
the most important elements within the
composition.

Contrast

Contrast creates emphasis and interest through
the use of various design elements such as
colour, shape, size, and placement.

Colour contrast is one of the most common
forms of contrast in a design. This can be
achieved by using colours that are opposite on
the colour wheel, such as yellow and purple or
black and white, or by using colours that have a
high degree of saturation, such as red and blue.



Size contrast is another way to create contrast in
a design. This can be achieved by using
elements of different sizes, such as a large
headline and small body text. This can create a
sense of hierarchy and guide the viewer's
attention to the most important information.

Contrast can also be achieved through the use
of different shapes and textures. For example, a
design that combines hard and soft shapes can
create a sense of contrast and interest. Similarly,
combining rough and smooth textures can
create a sense of contrast and interest.

Contrast is an important principle in design, as it
helps to create emphasis, hierarchy, and interest
within a composition. It's widely used in graphic
design, web design, interior design, and
architecture to guide the viewer's attention and
make the design more engaging and easy to
understand.

Clustering

Clustering is a design principle that refers to the
grouping of similar elements togetherin a
composition. This can be used to create visual
interest and organization within a design, and
to help the viewer understand the relationship
between different elements.

Clustering can be achieved by using various
design elements such as colour, shape, size, and
texture. For example, grouping similar colours
together can create a sense of harmony and
unity in a design, while grouping similar shapes
can create a sense of rhythm and movement.
Similarly, grouping similar sizes or textures can
create a sense of contrast and hierarchy within a
composition.

Clustering can also be used to create a sense of
hierarchy within a design, by grouping the most
important elements together and separating
less important elements.

Clustering can be applied in various design
fields, such as graphic design, web design,
interior design, and architecture.

NOTE:

It's an important principle that helps to
create organization and structure within a
design and can be used to create a sense of
balance and harmony, which we will discuss
in more detail later in this book.

Golden Thread.

The "golden thread" is a design principle that
refers to the idea of creating a consistent and
cohesive visual experience throughout a
design. It's often used in the context of
branding and visual identity systems, where
the goal is to create a consistent look and feel
across different mediums and applications.

The golden thread can be achieved through
the use of typography, colour, imagery, and
other design elements that are consistently
used across different mediums. This creates a
sense of continuity and familiarity for the
viewer, and helps to establish a strong brand
identity.

This principle is important because it helps to
create a sense of familiarity and trust with the
audience. A consistent visual identity across
different mediums helps to establish a strong
brand image and makes it easier for the
audience to recognise and remember the
brand, and accurately interpret its visual
assets.

This applies to various fields such as graphic
design, web design, advertising, and
branding. It's crucial to maintain consistency
in the visual language throughout all the
touch points to create strong brand
recognition.

Guiding the Eye.

The design principle of "guiding the eye" refers
to the idea of using visual elements to guide
the viewer's attention through a composition.
This can be achieved by using various design
elements such as colour, shape, size, and
placement, to create a visual path that leads
the viewer's eye through the design. If applied
well, the viewer will invest more time looking
at the entire image and the most important
information will be seen, understood, and
remembered.

One way to apply this principle is through the
use of a focal point, which is an element that
stands out and draws the viewer's attention.
The focal point can be used as the starting
point for a visual path, which leads the viewer's
eye through the rest of the design.

Another way to apply this principle is through
the use of lines and shapes. Lines, whether
actual or implied, can be used to create a sense
of movement and direction within a design,
leading the viewer's eye from one element to
another. Shapes can also be used to create a
sense of flow and movement, by leading the
viewer's eye through the design in a specific
pattern.

O o/
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More About Guiding the Eye

Additionally, placement of elements can also be used to guide the viewer's eye. By placing elements in
a specific order or arrangement, you can create a sense of hierarchy and guide the viewer's attention
through the design.

When applying the principle of guiding the eye, it's important to consider the overall composition, and
how the different elements work together to create a cohesive visual experience. This can help to create
a clear and effective message and make the design more engaging and easy to understand.

Minimalist Design

The design principle of "saying less with more," "completing the picture,” and "simplicity” all refer to
the idea of using minimal design elements to achieve maximum impact. This principle is based on the
idea that less is often more when it comes to design, and that, by simplifying a composition, you can
create a more powerful and effective message.

"Saying less with more" is about being able to communicate a message with the least amount of
design elements possible. This means using only the essential elements and leaving out anything that
is not necessary. This can create a sense of elegance and sophistication in the design.

"Completing the picture" is about using just enough design elements to create a complete and
coherent message, without adding anything extra. This means using only the elements that are needed
to tell the story, and leaving out anything that does not contribute to the overall message. If used well,
it makes the user feel intelligent and actively involved in the communication process.

KEEP IT SIMPLE

M Simplicity is about creating a design that is
: easy to understand and engage with. This
means using simple, clean and uncluttered
B 3% design elements, and avoiding anything
that is overly complex or hard to
understand.

All of these principles emphasise the
importance of using restraint and
intentionality in design, and focusing on
the core message that the design should
convey. By simplifying the design and
removing unnecessary elements, designers
can create more powerful and effective
designs that are easy to understand and
engage with.

Typography & Text

When it comes to font-related best practices in design, there are a few key
principles to keep in mind

Use a limited number
of fonts:

Using too many fonts can make a design
appear cluttered and unorganised. When
referring to a font, one should consider text
transformations (italics, bold, etc.) as different
fonts. It's best to use a limited number of fonts,
typically no more than 4. These fonts should
include no more than 2 typefaces (e.g.
Raleway and Apercu). Applying these best
practices will help to create a cohesive and
consistent look.

Consider legibility

The most important aspect of any font is
legibility. This means that the font should be
easy to read and distinguish from one letter to
another. In general, simple and clean fonts are
more legible than ornate or decorative fonts

Choose appropriate fonts

Different fonts have different personalities and
connotations. It's important to choose fonts that
are appropriate for the message and tone of the
design. For example, a formal invitation might
use a serif font, while a playful poster might use
a more whimsical, hand-drawn font. Sometimes
the font name may give an indication of the
context it was designed for but never rely on
this.

Good Font Choice @&

Bod Gont Phoice ©



Pair fonts carefully

Combining different fonts can be a tricky task, and it's important to choose fonts that complement
each other and create a harmonious look. When pairing fonts, consider the contrast between the
fonts, such as serif and sans-serif, and make sure their ‘x’ characters have similar heights and widths.
This will ensure that they have a consistent visual balance and are easy to read.

Use hierarchy
To guide the viewer's attention and create a sense of hierarchy within a design, it's important to use

different font sizes and weights. This can be used to emphasise important information and create a
clear visual hierarchy.

Test the font i
Before finalizing the design, it's important to test 7
the font in different sizes, colours, and layouts to ¥
make sure it looks good and is legible in all PO
contexts. Y

By following these best practices, designers can I
create effective designs that are easy to read :
and understand, and that communicate their g-} ‘

message effectively.

-

Visual Hierarchy

To guide the viewer's attention and create a sense of hierarchy within a design, it's important to
use different font sizes and weights. This can be used to emphasise important information and
create a clear visual hierarchy.

- PROXIMITY - SIZE & SCALE
10 Principles that + REPETITION © COLOR & CONTRAST
create Visual - LEADING LINES - TYPOGRAPHY HIERARCHY
Hierarchy - RULE OF THIRDS ~ * SPACING
- PERSPECTIVE - ALIGNMENT

Proximity

Proximity in UX design refers to the principle of
grouping related elements together to create a
clear and intuitive user experience.

It's based on the Gestalt principle of perception,
which suggests that people naturally perceive
objects that are close to each other as being
related or part of the same group. In practice,
proximity helps users quickly understand
relationships between items, reduces cognitive
load, and improves the overall usability of an

Color & Contrast

Color and contrast are critical elements in UX
design, as they directly impact usability,
accessibility, and the overall user experience.
Let’s break this down into key principles and
best practices:

Psychology of Color Purposeful Use of Color

Colors evoke emotions: blue can feel calming Colors should communicate meaning, not
or professional, yellow is energetic, and gray is just serve as decoration. For example, red
neutral. Align your choices with the brand’s often signals errors or alerts, green indicates
tone and the user’s emotional journey. success, and blue is commonly used for links

or trust-building elements.
Cultural context matters—white symbolizes

purity in some cultures but mourning in others. Stick to a limited palette (typically 2-4
primary colors) to avoid overwhelming users
and maintain consistency.

Branding and Consistency

Use a color scheme that reflects the brand identity. Tools like a design system or style guide ensure
uniformity across interfaces.

Primary colors grab attention (e.g., buttons), while secondary colors support hierarchy and accents.

Primary Secondary Accents




Size & Scale

In graphic design, size and scale are
fundamental concepts that relate to the
dimensions and proportions of elements
within a composition, but they have distinct
meanings and applications.

Contrast in UX Design Size & Scale's Role in Graphic Design

Readability and Legibility - ~
. . v
High contrast betvyeen text and background (e.g., ' Heading Context Contrast
blaCk teXt on a Whlte baCkg rou nd) ensu reS content IS Lor(_emipsum dolor_sitamet. consect_etueradipiscing elit, sed
easy to read. Low contrast (like light gray on white) raga alauam Sat vatpat Ut v emm ad mimm verr. Scale creates a sense of realism or abstraction. Varying scale between elements (e.g., a
quis . . . . .
can strain the eyes. Aim for a minimum contrast ratio Lorem sum dolor st e, consectatuer adipiscing el sed A tlny carnexttoa glant coffee cup mlght huge icon next to small teXt) adds visual
of 4.5:1 for normal text and 3:1 for large text, per rragha Ao ot votoat Ut v & ad mimm verr. suggest a surreal or playful theme. interest and guides the viewer’s eye.
WCAG (Web Content Accessibility Guidelines)
standards. button .
- Depth and Perspec’rlve Emotional |mpqc1’
T g Adjusting scale can imply Oversized elements can feel bold or
Accessibility . : . . . . .
distance—smaller objects appear farther imposing, while undersized ones might
About 8% of men and 0.5% of women have some form X away, while larger ones seem closer. evoke delicacy or subtlety.
of color vision deficiency (e.g., red-green
colorblindness). Avoid relying solely on color to convey
information—pair it with icons, labels, or patterns.
Test designs with tools like contrast checkers or :
simulators (e.g., Stark or WebAIM) to ensure inclusivity. Focus Point
- 7 In a website banner, a product
) . image might be scaled up to
Visual HIeI‘CIl'Chy dominate the frame, while a small g
tagline sits below it, creating a =
Contrast helps prioritize elements. A bright button on a muted background stands out as clickable, focal point with supporting E B
while subtle contrast can de-emphasize less critical info. Use size, spacing, and contrast together to information. g P A
guide the user’s eye naturally through the interface. i
WQUICK
= TIPS
v
e N [ N A\ ‘
Tools for Color Selection Testing Contrast Dark Mode
Use Adobe Color, Coolors, Plug your hex codes into If designing for dark ‘
or Material Design’s color a contrast checker (e.g., themes, invert your N G RA P H I C D E S I G N HEADING HEADING
tool to generate contrast-ratio.com) to contrast strategy—Ilight
harmonious palettes. verify accessibility. text on dark
- J RN J
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What is Alignment

Alignment in graphics design is one of those not-so-well understood subjects that carry a lot of
importance. Correctly applying the principles of alignment in graphic design can improve one's

work tenfold by yielding a clearer, much easier-to-understand work. On the other hand,
incorrect use of alignment makes a design appear cluttered and unfinished and can be very
hard to understand.

The Meaning of Alignment in Graphics Design

In literal terms, alignment means the arrangement of various items in relation to the various
borders or edges of the allowable area. Alignment in graphics design definition isn't much
different from this. It literally means the lining of graphics and text in relation to the various
edges of the design canvas.

Alignment is often overlooked because its application is based on subtlety, but its importance

cannot go unnoticed when not applied properly. It is probably the equivalent of furnishing
surfaces and apply paint in artisan work.

How to Use Alignment in Graphic Design

In left alignment, items are aligned to the left side of the canvas, and new ones are added on the
right or at the bottom. In many situations, this is the default option to go to. It is most appropriate

when giving a prose description of a product as when giving out points on it.

Because most people are already familiar with it, it tends to have minimal effects on the
appearance of the items on the design. Its subtlety causes minimal to no obstruction on the

message being communicated, making it a perfect choice when giving descriptions or outlining

points.

Ellen Lupton ':

Alignment is the placement of visual elements so they line up in a
composition. It creates order, organizes elements, and provides a
visual connection between related items."

Aligning Objects

Horizontal Align Verticle Align Ver}tgicitt? Align
Centre Top ottom
Verticle Align
Horizontal Align Horizontal Align Centre
Left Right

Horizontal Align Left |=

Horizontal Align Left" refers to a formatting or design setting where content—such as text, images,
or other elements—is aligned to the left side of a given space, like a page, container, or screen. In
this alignment, the left edge of the content is flush with the left boundary, while the right side may
appear uneven or "ragged,’ depending on the length of the content.

This is commonly used in text editors, web design, graphic design software, and coding (e.g., CSS
with text-align: left or justify-content: flex-start in a flexbox layout). It’s a default alignment in many
Western writing systems, as it mirrors the natural flow of reading from left to right. For example, in
a paragraph, each line starts at the same left position, creating a clean, organized look on that side.

Horizontal Align Centre :

Horizontal Align Centre" (or "Center" in American English) refers to a formatting or design technique
where content—such as text, images, or other elements—is positioned evenly between the left and
right edges of a container or page. The content is aligned along the horizontal axis so that the
distance from the left edge to the content's starting point is equal to the distance from the content's
endpoint to the right edge.

In practical terms:

m In text editors (e.g., Microsoft Word, Google Docs), it means the text is centered between the page
margins.

® In web design or CSS, it's achieved using properties like text-align: center for text or margin: 0 auto
for block elements.

m Visually, it creates a balanced, symmetrical look, often used for titles, headings, or standalone
elements like buttons

Horizontal Align Right

Horizontal Align Right" refers to a formatting or design setting where content—such as text, images,
or other elements—is positioned toward the right side of a given space, like a page, screen, or
container. In this alignment, the right edges of the content are lined up, while the left side may
appear uneven or "ragged." It's commonly used in layouts for aesthetic purposes, to emphasize
hierarchy, or in cultures where text is read from right to left (e.g., Arabic or Hebrew). In tools like
word processors, web design software, or CSS (Cascading Style Sheets), this is often an explicit
option or achieved with properties like text-align: right in CSS.

11
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Vertical Align Top i

In general terms, vertical alignment to the top means
positioning content so its uppermost edge is flush with the
top boundary of its parent container, as opposed to being
centered, bottom-aligned, or spaced evenly.

Verticle Align Centre | I

Vertical alignment determines how an element is positioned
relative to the top, middle, or bottom of its parent container or
adjacent elements. "Center" specifically means the element is
equidistant from the top and bottom boundaries.

Verticle Align Bottom l_I

Vertical Align Bottom" typically means positioning selected
objects or text so their bottom edges align with the lowest point
of a reference (like a canvas, artboard, or another object).

bound Glyphbofind

When it comes to alignment
in design, there are a few
best practices to keep

in mind

Use a consistent alignment

Consistency is essential when it comes to
alignment. By using a consistent alignment
throughout a design, you can create a sense of
order and cohesiveness.

Use alignment to create a
visual hierarchy

Alignment can be used to create a sense of
hierarchy within a design, by aligning important
elements with each other and separating less
important elements. This can guide the viewer's
attention to the most important information and
make the design more readable and easy to
understand.

Use the rule of thirds

The rule of thirds is a principle that suggests
dividing a design into three equal parts both
horizontally and vertically, and aligning
elements along these lines. This can create a
sense of balance and harmony within a design.

Use the grid system

A grid system is a powerful tool for
achieving alignment. By dividing a design
into a series of columns and rows, you can
create a consistent alignment throughout
the design.

Use negative space

Negative space, also known as white space, is
an important aspect of alignment. By using
negative space to separate elements, you can
create a sense of balance and harmony within
a design.

Clarily Clarity

13
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Align to the edges

Aligning elements to the edges of the design can create a sense of stability and balance. This can be

achieved by aligning elements to the left or right edge, or by aligning them to the top or bottom edge.

By following these best practices, designers can create effective designs that are easy to read and
understand, and that communicate their message effectively. Alignment is an important principle in
design; it helps to create a sense of order, balance, and hierarchy within a composition.

Balance

The design principle of balance refers to the
distribution of visual elements in a composition, to
create a sense of equilibrium and stability. In terms of
weight, balance can be achieved by distributing the
relative visual weight of each design elementin a
composition.

There are two types of balance in
design: symmetrical and

. Symmetrical balance
asymmetrical.

1 Symmetrical balance is achieved by
distributing the visual weight of elements evenly
across a composition, often using mirroring or
repetition. This creates a sense of stability and
formality.

2 Asymmetrical balance is achieved by
distributing the visual weight of elements unevenly
across a composition. This creates a sense of
movement and interest within the design.

One way to achieve balance in terms of weight is by
considering the visual weight of each element; this
can be determined by its size, colour, texture, and
position within the composition. Elements that are
larger and darker will have more visual weight than
smaller and lighter elements. By balancing the visual
weight of elements, designers can create a sense of
equilibrium within the composition.

Another way to achieve balance in terms of weight is by considering the "Golden Ratio" which is the
mathematical ratio of approximately 1:1.618 that can be used to create visually pleasing and balanced
compositions. This ratio can be applied to the placement and proportion of elements within a design to

create a sense of balance.

Balance is an important principle in design, as it helps to create a sense of equilibrium and stability within a
composition. It's widely used in graphic design, web design, interior design, and architecture to create a

cohesive and harmonious visual experience.

Fibonacci spiral.

The golden ratio spiral, also known as the
Fibonacci spiral, is a geometric pattern that is
based on the golden ratio, which is a
mathematical ratio of approximately 1:1.618. It
is a spiral that can be constructed by drawing
quarter-circle arcs connecting the opposite
corners of squares in the Fibonacci sequence.
The golden ratio spiral can be used in design to
create a sense of balance and harmony by
aligning elements with the spiral's lines or by
creating the spiral itself with design elements.

In design, designers can use the golden ratio
spiral to create a sense of balance and harmony
within a composition by aligning elements with
the spiral's lines. For example, designers can
align the main subject of an image with the
spiral's lines, or align text or other graphic
elements along the spiral's lines.

Designers can also use the golden ratio spiral to
create a sense of movement and flow within a
design by creating the spiral itself with design
elements such as colour, shape, and texture. For
example, designers can create the spiral with a
series of circles of different sizes and colours, or
with a series of overlapping shapes.

he golden ratio spiral can also be used in layout
design, by using the spiral as a guide for the
placement of elements within a composition.

It's important to note that the golden ratio spiral
is a guideline rather than a hard-and-fast rule,
and designers can choose to break it to create
more interest or emphasis on certain elements.

Cirs Db Malor = N L
mm Wacheen Winter 09
1] 1 K

Additionally, designers can also use other grid
systems such as the "rule of thirds" to achieve a
sense of balance and harmony in their
composition.

The golden ratio spiral is a valuable tool for
designers; it helps them to create a sense of
balance, harmony and visual interest in their
composition. It's widely used in graphic design,
web design, architecture and photography to
create visually pleasing and effective
compositions.

15
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Continuity
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The design principle of continuity, also known as consistency, refers to the idea of creating a sense of flow
and cohesiveness within a design by using consistent design elements throughout. This can be achieved by
using consistent colours, typography, imagery, and other design elements.

By using consistent design elements throughout a design, designers can create a sense of familiarity and
cohesiveness that guides the viewer's assumptions and helps them understand the message of the design.
Consistency can be applied across different mediums like print, web, social media, packaging, etc.

Consistency in typography can be achieved by using the same font family and font size throughout the
design, and by aligning text in a consistent way. This can create a sense of unity and cohesiveness within

the design.

Consistency in colour can be achieved by using a limited colour palette throughout the design, and by
using colours consistently to create a sense of unity and cohesiveness.

Consistency in imagery can be achieved by using similar imagery or visual language throughout the

design, and by aligning images in a consistent way.

Consistency in layout can be achieved by using similar layout elements such as whitespace, grids, and

alignments throughout the design.

By using consistency throughout a design, designers can create a sense of flow and cohesiveness that
guides the viewer's assumptions and helps them understand the message of the design. It's an important
principle in design; it helps to create a sense of continuity, cohesiveness and a unified visual experience.

Repetition / Rhythm.

The design principle of repetition, also known
as rhythm, refers to the idea of repeating certain
design elements throughout a composition.
This can be used to create a sense of movement
and flow within a design, and to guide the
viewer's attention through the composition.

Repetition can also be used to create a sense of
pattern and texture, by repeating similar
elements in a regular or irregular pattern.

This can create a sense of movement and flow
within a design, and can be used to guide the
viewer's attention through the composition.

When applying the principle of repetition, it's
important to consider the overall composition,
and how the different elements work together
to create a cohesive visual experience. This can
help to create a clear and effective message and
make the design more engaging and easy to
understand.

Repetition is an important principle in design, as it helps to create a sense of movement and flow within a
design, and guides the viewer's attention through the composition. It's widely used in graphic design, web
design, interior design, and architecture.

e 6 N
Product Name
Description and features
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The design principle of similarity, also known as
unity, refers to the idea of making different

elements similar to each other in order to create a
sense of cohesiveness and unity within a design.

Product Name
Description and features

This can be achieved by using similar design \ J
elements such as colour, shape, size, and 0
placement. ( A

Product Name
Description and features

.

By making different elements similar, designers can
create a sense of unity and cohesiveness within a
design. This can be done by using similar colours,
shapes, sizes, and textures throughout the design.
This can create a sense of harmony and unity
within the design.

Product Name
Description and features

. -

achieved by using similar q
colours throughout the design, j

such as using different shades
of the same colour. This can
create a sense of unity and
cohesiveness within the
design.

17
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Similarity in

Similarity in shape can be achieved by using

similar shapes throughout the design, such
as using circles, squares, and triangles. This
can create a sense of unity and
cohesiveness within the design.

Similarity in Texture

Similarity in size can be achieved by using
similar sizes throughout the design, such
as using similar font sizes or similar
proportions of elements. This can create a
sense of unity and cohesiveness within
the design.

Similarity in Size

Similarity in size can be achieved by using
similar sizes throughout the design, such as
using similar font sizes or similar
proportions of elements. This can create a
sense of unity and cohesiveness within the
design.

/AN

1
| -

By using similarity throughout a design,
designers can create a sense of unity and
cohesiveness that helps guide the viewer's
assumptions and helps them understand
the message of the design. It's an
important principle in design; it helps to
create a sense of unity and cohesiveness in
the design and makes it more visually
pleasing and easy to understand.

3
-
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Variety & Randomness

The design principle of variety refers to the idea of
using different design elements within a
composition to create interest and contrast. While
consistency and similarity can create a sense of unity
and cohesiveness, variety can add interest and
contrast to a design.

Using variety within a design can prevent it from
becoming too predictable or boring, by introducing
new elements and textures, different colours or
typography. Variety can be used to create contrast
and interest, and to guide the viewer's attention
through the composition.

VarietyCreates
O.0Vw

A design with a good balance of variety can create a
sense of movement, flow, and interest that keeps
the viewer engaged. This can be achieved by
combining different design elements such as colour,
shape, size, and placement, in new and unexpected
ways.

However, it's important to use variety in a deliberate
and intentional way, and to consider the overall
composition and message of the design. Too much
variety can create chaos and confusion, while too
little variety can make a design uninteresting.

Variety is an important principle in design, as it can
add interest and contrast to a design and prevent it
from becoming too predictable or boring. It's widely
used in graphic design, web design, interior design,
and architecture to create a dynamic and engaging
visual experience. It is a balance between using
enough variety to keep the design interesting and
not too much to make it chaotic.
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Rule of Thirds

The rule of thirds is a principle in graphic design composition that suggests dividing a design into thirds both
horizontally and vertically, and aligning elements along these lines. This creates points of interest at the
intersections of the lines and can create a sense of balance and harmony within a design.

To use the rule of thirds, designers divide the composition into thirds horizontally and vertically using a grid of
two vertical and two horizontal lines. This creates four points of interest at the intersections of the lines.
Designers can then align key elements of the design, such as the subject of an image, text, or important
graphic elements, along these lines or at the points of intersection.

Examples

For example, in a portrait photograph, the subject's
eyes are often aligned with the top horizontal line

and their nose with the bottom horizontal line. In a
landscape photograph, the horizon is often aligned
with the bottom horizontal line. In a typographic
composition, the headline is often aligned with the
top horizontal line and the body text with the
bottom horizontal line.

Landscapes

Typographics

The rule of thirds is a guideline rather than a hard-and-fast rule, and designers can choose to break it to create
more interest or emphasis on certain elements. Additionally, designers can also use other grid systems such as
the "golden ratio" to achieve a sense of balance and harmony in their composition.

Overall, the rule of thirds is a valuable tool for designers; it helps them to create a sense of balance, harmony
and visual interest in their composition. It is widely used in photography, graphic design, and web design to
create visually pleasing and effective compositions.

Working with Limited Substance.

In design, when there is limited substance or no predominant element to work with, designers can use
different techniques and principles to create an interesting and engaging design. One of the
techniques that designers can use is the use of negative space, also known as white space, which can
be used to create a sense of balance and harmony within a design.

Another technique that designers can use is the use of contrast, by using different design elements
such as colour, shape, size, and placement to create interest and emphasis within a design.

Designers can also use the principle of simplicity, by using minimal design elements and leaving out
anything that is not necessary, to create a sense of elegance and sophistication in the design.

Shapes, Form, and Texture

Line Defining shapes and

The design principle of line refers to the use of forms

linear elements, such as straight or curved lines, Lines can be used to define shapes

to create visual interest and emphasis within a and forms within a design, by

design. Line can be used to create movement outlining or outlining and filling in

and flow, to define shapes and forms, and to shapes. This can create a sense of

create a sense of hierarchy within a composition. depth and dimension within a
design.

Creating movement and flow

By using lines to create movement and flow within a design, designers can guide the viewer's
attention through the composition and create a sense of movement and flow.
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Use lines to create a sense of hierarchy

By using lines to create a sense of hierarchy within a design, designers can guide the viewer's attention to the

most important elements within the composition.

Use different types of lines

Different types of lines can create different visual effects. For example, straight lines can create a sense of

stability, while curved lines can create a sense of movement and flow.

Use line weight to create emphasis

By using line weight to create emphasis, designers can guide the viewer's attention to certain elements within

a design. For example, using thicker lines for important elements can create emphasis.

Shapes/Q§

The design principle of shape refers to the use of geometric or organic forms to create visual interest
and emphasis within a design. Shapes can be used to create movement and flow, to define areas of
interest, and to create a sense of hierarchy within a composition.

In design, there are a few best practices for practically applying the

design principle of shape:

0,

Use shapes to create
movement and flow

@

Use shapes to define
areas of interest

Shapes can be used to define areas of
interest within a design, by outlining or
outlining and filling in shapes. This can
create a sense of depth and dimension
within a design.

Use shapes to create a sense
of hierarchy

By using shapes to create a sense of hierarchy
within a design, designers can guide the
viewer's attention to the most important
elements within the composition.

e Use shape repetition to
create emphasis

By using shape repetition to create emphasis,
designers can guide the viewer's attention to
certain elements within a design. For example,
repeating the same shape in different sizes
and colours can create emphasis.

Use different types of
shapes

Different types of shapes can create
different visual effects. For example,
geometric shapes can create a sense of
stability, while organic shapes can create a
sense of movement and flow.

Geometric Shapes

Organic Shapes

e Use shapes to create a sense
of contrast and interest

By combining different shapes, designers
can create a sense of contrast and interest
within a design. This can be done by
combining geometric and organic shapes,

R15.00
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Iconic graphics are simple, recognizable symbols that can be used to represent an idea or concept. They

lconic Graphics

are commonly used in web design to help users navigate and understand the content of a website

Here are some best practices when it comes to the use of iconic graphics in

design, especially in web design:

Keep it simple

Iconic graphics should be simple and easy
to understand, so that users can quickly
recognise the meaning of the icon. Avoid
using too many details or making the icons
too complex.

Provide text labels

Provide text labels for icons to ensure
that users understand their meaning.
This is particularly important for
users with visual impairments who
may not be able to understand the
meaning of an icon.

w Q

Use standard conventions

Follow standard conventions when creating
icons, for example, using a trash can icon to
represent the delete function, or using a
magnifying glass to represent the search
function.

Use consistent style

Use a consistent style throughout the
website, so that users can easily
recognise the icons and understand
their meaning. This can be achieved
by using the same colours, shapes,
and style for all icons.

Keep the size and spacing Test and evaluate

consistent Test the icons with users to ensure that they
are easily recognizable and understandable,

Use consistent sizes and spacing for all icons, and make adjustments if necessary.

so that they are easily recognizable and easy

to use.

Optimise for different devices

Make sure that the icons are optimised for different devices, such as mobile, tablet, and desktop, so that
they are easily readable and usable on all devices.

Responsive
Testing

Conclusion

In conclusion, iconic graphics are an important element in web design, they
can help users navigate and understand the content of a website. Best
practices include keeping it simple, using consistent style, following standard
conventions, providing text labels, keeping the size and spacing consistent,
optimizing for different devices and testing and evaluating them with users.

Irene Eszkorn 7

There are no such thing as boring projects.
There are only boring executions.

Author
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VALUE & GRADIATION

Value & Gradiation

The design principle of value, also known as
tonal value, refers to the use of light and dark
tones within a design to create visual interest
and emphasis. Value can be used to create
depth and dimension, to define shapes and
forms, and to create a sense of hierarchy
within a composition.

Gradation, also known as gradient, is a
technique in which tones gradually change
from light to dark or from one colour to
another. This creates a gradual transition
between tones, rather than a sharp contrast.
Gradation can be used to create a sense of
depth and dimension, to define shapes and
forms, and to create a sense of movement and
flow.

In design, the use of gradation can draw the
viewer in by creating a sense of depth and
dimension within a composition. Gradation
can be used to create a sense of movement
and flow by gradually transitioning from one
colour or tone to another, this can be done
both in construction and depth/level.

n graphic design, a gradient can be used to
create a sense of depth in a flat 2D image by
gradually transitioning from a light to dark
colour, or from one colour to another. This
can make an image appear as if it has more
depth, and can also be used to draw the
viewer's eye into the image.

Gradients in Web Design

In web design, gradients can be used to
create a sense of depth and dimension
in flat elements, such as buttons, and
can also be used to create a sense of
movement and flow by gradually
transitioning from one colour or tone to
another.

Gradients in Architecture

In architecture, gradients can be used
to create a sense of depth and
dimension by using light and dark
tones to create a sense of depth; this
can be achieved by creating
gradations in the building's facade
and in the interior spaces.

In summary, the design principle of
value and gradation is a powerful
tool to create depth, dimension,
movement and flow in a design. It
can be used to create interest and
emphasis within a composition and
to draw the viewer's eye into the
design.

Texture in Design

The design principle of texture refers to the
use of surface qualities, such as roughness,
smoothness, and bumpiness, to create
visual interest and emphasis within a
design. Texture can be used to create a
sense of depth and dimension, to define
shapes and forms, and to create a sense of
hierarchy within a composition.

When variety starts to take on an organic
form, texture can be used to add depth
and realism to a design. Organic forms
often have a natural and igregular texture
which can be mimicked in design. This can
be achieved by using a variety of textures
such as rough, smooth, bumpy, etc.
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TEXTURE

Adding Realism

In graphic design, texture can be
applied in various ways to create visual
interest and emphasis. For example,
designers can use photographic
textures, such as a photo of wood
grain or a brick wall, and overlay them
on top of other design elements to
add depth and realism.

Adding Depth & Dimention

Designers can also use digital textures,
such as noise, gradients, and patterns, to
add depth and dimension to a design.
These textures can be applied to different
design elements such as backgrounds,
typography, and illustrations

Creating hierarchy using
headlines

Designers can also use textures to create
a sense of hierarchy within a design by
using different textures to create
emphasis on certain elements. For
example, using a rough texture on a
headline can create emphasis and
contrast with a smooth texture on the
body text.

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel

In conclusion, texture is an important principle in design; it can be used to add depth, realism, and
visual interest to a design. It can be used to create a sense of hierarchy within a composition, and to
define shapes and forms. It can be applied in graphic design through the use of photographic and
digital textures, and can be used to create a sense of depth and dimension

Colour Theory.

The principle of colour in design refers to the use of colour to create visual interest, convey
meaning, and guide the viewer's eye within a design.

There are several prominent methods of using
colour in design, including

Colour symbolism Colour psychology
Colour temperature Colour accessibility

Colour schemes

&
cuchne manochromatic 4 @ .::\-'):l

analogous, complementary, or ‘
triadic, can create a cohesive and ()
Primary Secondary Tertiary

visually appealing design
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Colour symbolism

Using colour to symbolise specific emotions
or ideas, such as red for passion or blue for
trust, can convey meaning to the viewer.

LOVE
EXCITEMENT
WARMTH

ROMANCE
PASSION
SPEED
LLHCK

RUIN
DANGER
DESDLATION

Colour psychology

Understanding the psychological effects of
colour, such as how different colours can
evoke different emotions, can be used to
create a specific mood or atmosphere within a
design.

| Yellow

Confidence Creativity
Success Happiness
Bravery Warmth
Sociability Cheer

Gradients

Gradients can be used to create a sense of
depth, movement, and transition within a
design.

Colour blocking

Using blocks of colour to separate and define
different areas of a design can create a sense
of hierarchy and organization.

Our Testimonial

ot LB A T

Contrast

Using contrast in colour can create emphasis
and draw attention to specific elements
within a design. For example, using a light
colour against a dark background can make
the light colour stand out.

Colour temperature

Using warm and cool colours can create a
sense of mood and atmosphere within a
design. Warm colours tend to advance and
cool colours tend to recede, creating a sense
of depth

Colour accessibility

Using contrast in colour can create emphasis
and draw attention to specific elements
within a design. For example, using a light
colour against a dark background can make
the light colour stand out.

Colour Theory

PRIMARY ANALOGOUS

SECONDARY COMPLEMENTARY
SQUARE SPLIT COMPLEMENTARY

TINT SHADE

C¢ ¢
INSUMMARY

In conclusion, colour is a powerful tool in design and can be used to create visual interest,
convey meaning, and guide the viewer's eye within a design. There are several prominent
methods of using colour in design including colour schemes, contrast, colour symbolism,
gradients, colour blocking, colour temperature, colour psychology and colour accessibility.
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SRADOWS

The use of shadow in design can
add depth, dimension, and
realism to a design.

(1) Use natural lighting

Use natural lighting when creating shadows in a
design. This will create a sense of realism and
make the design appear more natural.

@ Use appropriate shadow size
and intensity

Use natural lighting when creating shadows in a
design. This will create a sense of realism and
make the design appear more natural.

@ Use drop shadows

Drop shadows can be used to create the
illusion of depth by making an object appear to
be floating above the surface. Use drop
shadows to make elements stand out and
create a sense of dimension

@ Use cast shadows

Cast shadows can be used to create the illusion
of depth by making an object appear to be
sitting on a surface. Use cast shadows to make
elements appear grounded and create a sense
of realism.

@ Use gradient shadows

Gradient shadows can be used to create a
sense of depth by gradually transitioning from
light to dark. This can be used to create a sense
of depth and dimension.

(s) Use multiple light sources

Use multiple light sources to create a sense of
depth and realism. This can be used to create a
sense of depth and dimension.

@ Use layering

Use layering to create depth and dimension.
This can be used to create a sense of depth and
dimension.

Use the right type of shadow

Use the right type of shadow for the design.
Shadows can be soft, hard, or gradient,
depending on the design.

@ Test and adjust

Test the shadows on different backgrounds and
adjust as needed to ensure that they are legible
and effective.

TRANSPAF

The use of transparent (actually
translucent) elements in graphic design is
a technique that can create a sense of
depth and dimension within a design.
Transparent elements are completely
see-through, allowing the background to
be visible, while translucent elements are
partially see-through, allowing some of
the background to be visible but also
creating a sense of depth and dimension.

Transparent and translucent elements can
be used in a variety of ways to create
visual interest and emphasis within a
design. For example, designers can use
transparent and translucent elements to
overlay text or images, creating a sense of
depth and dimension within a design.

Transparent and translucent elements can
also be used to create a sense of
movement and flow within a design. For
example, by using a transparent or
translucent gradient, designers can create
a sense of movement and flow within a
design.

In graphic design, designers can use
transparent and translucent elements in a
variety of mediums such as print, web,
and digital design. For example, in web
design, designers can use transparent and
translucent elements in the form of
overlays, backgrounds, and buttons. In
print design, designers can use
transparent and translucent elements in
the form of overlays, backgrounds, and
images.

It's important to note that when using
transparent and translucent elements, it's
important to keep in mind the legibility of
the text or images that are placed behind
these elements, as well as the overall
design, to ensure that the design is still
clear and easy to read.
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In conclusion, the intentional use of transparent
and translucent elements in graphic design is a
technique that can create a sense of depth and
dimension, movement and flow, and visual
interest. It can be applied in a variety of
mediums such as print, web, and digital design,
and it's important to keep in mind the legibility
of the text or images that are placed behind
these elements.

Animation and Motion
IN WEB DESIGN

Animation in web design can add visual interest and engagement to a website, but it can also be used
to guide user interactions and provide feedback.

Here are some best practices

. . . . . ===l NextP
for using animation in web design SaTeee

Keep it simple

Avoid using too many animations or
animations that are too complex, as they can
be overwhelming and distracting for users.
Keep animations simple and subtle to enhance
the user experience without overwhelming
them.

Use animation to guide
user interactions

Animation can be used to guide users through
a website and help them understand how to
interact with it. For example, animation can be
used to indicate when a button has been
pressed or to show how a menu or navigation
bar works.

Use animation to provide
feedback

Animation can also be used to provide
feedback to users on their actions. For example,
animation can be used to indicate that a form
has been submitted successfully, or to show
that a page is loading.

Optimise performance

Make sure to optimise your animations for performance, so they run smoothly and do not affect the
loading time of the website. This can be done by reducing the number of elements being animated, using
lightweight animation libraries, and using vector graphics instead of raster graphics.

Test on different devices and browsers

Make sure to optimise your animations for performance, so they run smoothly and do not affect the
loading time of the website. This can be done by reducing the number of elements being animated, using
lightweight animation libraries, and using vector graphics instead of raster graphics.

VECTOR GRAPHICS RASTER GRAPHICS

vector graphics (like logos) are
made of paths defined by
mathematical equations, allowing
for scalable, high-quality images

Raster graphics (like photos)
are made of pixels
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Use animation to enhance the
overall aesthetic

Use animation to enhance the overall aesthetic

of the website, rather than as the main focus. It

should be used to add subtle details that enrich
the visual design and make it more engaging

Follow accessibility guidelines

Make sure that your animations are accessible
to users with disabilities by providing
alternative methods of interaction and
providing controls to adjust or turn off
animations.

CONCLUTION

In conclusion, animation can be a powerful tool in web design, but it
should be used with care. Keep animation simple, use it to guide user
interactions, provide feedback, and enhance the overall aesthetic of the
website, while also optimizing performance, testing on different devices
and browsers, and following accessibility guidelines.

Depth

The design principle of depth refers to the
use of visual cues to create the illusion of
three-dimensional space within a
two-dimensional design. This can be used
to create a sense of realism and create
interest in a design.

Linear perspective

This is the most common way to create
the illusion of depth in a design. Linear
perspective uses lines that converge to
a single point on the horizon to create

the illusion of depth.

Size and scale

Objects that are closer to the viewer
will appear larger than those that
are farther away, creating the
illusion of depth.

Light and shadow

Light and shadow can be used to create the
illusion of depth by casting shadows on the
surfaces of objects.

Overlapping

When objects overlap, the one that is closer
to the viewer will appear to be in front of
the other, creating the illusion of depth.

Close to viewer

Colour and value

Warm colours tend to appear closer to the
viewer, while cool colours tend to recede into
the background, creating the illusion of depth.
Similarly, light tones appear to be closer than
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In graphic design, the principle of depth can be used to create a sense of realism, movement and flow, and
to make a design more interesting. This can be applied in a variety of mediums such as print, web, and digital
design.

In conclusion, the design principle of depth is a powerful tool that can be used to create the illusion of
three-dimensional space within a two-dimensional design. This can be achieved through the use of linear
perspective, overlapping, size and scale, light and shadow, colour and value, and texture. It can be applied in
a variety of mediums such as print, web, and digital design, to create a sense of realism, movement, and flow
and make a design more interesting.
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